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Indian News 

Dairy farmers demand ₹50 a litre for milk 

MARCH 30, 2022 20:59 IST 

https://www.thehindu.com/news/national/kerala/dairy-farmers-demand-50-a-litre-for-milk/article65275096.ece 

 
 group of farmers under the aegis of 

the Malabar Dairy Farmers’ Association 
staged a dharna in front of the collec-

torate here on Wednesday raising a slew of de-

mands, including fixing a minimum support 

price of ₹50 to a litre of milk. 

Speaking after inaugurating the protest, Venu 

Cheriyath, president of the organisation, said 

that the dairy farmers in the State were facing 

an incomparable crisis owing to the low price of 

the produce and higher input for the produc-

tion. 

The farmers were getting an average of ₹35 a li-
tre of milk, but they had to spend ₹40 to ₹45 to 
produce a litre of milk, Mr. Venu said. 

Now, the farmers were selling the produce to 

the primary milk cooperative at a loss of ₹10 a 
litre, he said. 

The price of a bag of cattle feed in the market 

on Wednesday was ₹1,600 as against ₹800 a 
bag in 2017. 

The price of green fodder and hay also in-

creased considerably, but a proportionate in-

crease was not seen in the price of milk, he said. 

The protesters also raised the demands such as 

adopting steps to ensure the quality of milk 

brought to Kerala from neighbouring States; en-

suring the quality of cattle feed available in the 

market; controlling the price of the feed, and al-

lowing 50% subsidy for cattle feed. 

 

 

Cadbury Dairy Milk sets out initiative for MCA ground staff 

30 Mar 2022 

https://indiantelevision.com/mam/marketing/mam/cadbury-dairy-milk-sets-out-initiative-for-mca-ground-staff-

220330 

umbai: As the country gears up for 

the much-awaited cricket season, 

chocolate brand Cadbury Dairy Milk 

has partnered with Mumbai Cricket Association 

(MCA) to celebrate and support the often-unno-

ticed heroes of the league, the ground staff.  

This season, the brand has become the official 

sponsor for the ground staff, and as a part of 

this initiative, it introduced efforts focused on 

treating the ground staff at par with the cricket-

ers. "This includes best-in-class travel, accom-

modation, taking care of their nutritional needs, 

and providing customised jerseys designed by 

renowned fashion designer Masaba Gupta, 

throughout the season," according to the state-

ment. 

The brand has also extended its collaboration 

with Mumbai Indians as the official 'goodness 

partner' supporting the initiative.   

Speaking about the initiative, Mondelez India 

VP of marketing Anil Viswanathan said they 

want to support and bring forth stories of these 

members who tirelessly work behind the 
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scenes. "We hope our initiative acts as a spring-

board and spreads the message of acknowledg-

ing the unacknowledged,” he added. 
“Building further on our generosity platform, 
this cricketing season we are proud to celebrate 

the team of ground staff. We are grateful to 

have them as our team,” stated Ogilvy India 

chief creative officer Sukesh Nayak. 

“The ground staff are the unsung heroes of 
cricket, so it was only fair that we now acknowl-

edged the heroes behind this massive event," 

commented Wavemaker India's national direc-

tor - sports and entertainment partnerships Ji-

gar Rambhia. "The biggest challenge for us, 

however, was to ensure that they get their 

dues, while cricket & the players continue to be 

at the center of this event." 

"To do this we decided to acknowledge their ef-

forts, where they sweat it out the most, their 

grounds. From recognising them off-screen to 

recognising them on screen, we aim to give the 

people of India a glimpse into the lives of the 

ground staff, so that when they watch cricket 

next, they celebrate, both: on-screen and off-

screen heroes,’’ he added.   
“Acknowledging the real heroes behind the 
scenes is a very generous gesture. Mumbai 

Cricket Association is delighted to be a part of 

this never done before heart-warming activity 

for the ground staff at Wankhede stadium,” the 
MCA spokesperson highlighted. 

 

 

 

30L litres of adulterated milk consumed in Gujarat daily: Cong MLA 

March 29, 2022 3:18 pm 

https://www.thestatesman.com/india/30l-litres-adulterated-milk-consumed-gujarat-daily-cong-mla-

1503055580.html 

ujarat Congress MLA Virji Thummar on 

Tuesday alleged that more than 30 lakh 

litres of adulterated milk is being con-

sumed everyday in the state. Thummar was 

speaking in the state assembly. 

“I have got solid evidence in the form of reports 
based on milk samples taken by the authorities. 

I even discussed it with the former Animal Hus-

bandry Minister, Bhupendrasinh Chudasama 

and he also acknowledged the fact. I believe 

that it is due to such adulteration that the pub-

lic of Gujarat is suffering from diseases like can-

cer,” said Thummar. 

Speaker Neemaben Acharya asked the Lathi leg-

islator to provide evidence to the Minister so 

that action can be taken. 

“According to the information I received from 
sources, over 30 lakh litres of adulterated milk 

is being manufactured here in Gujarat and is 

consumed by the public everyday, which is very 

harmful. Although, the report says that even 

though the milk is found to be adulterated, it is 

not harmful. Despite this milk being duplicate 

and synthetic in nature, why is the report term-

ing it as not harmful that needs to be investi-

gated,” said Thummar talking to reporters. 
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Aavin consumers complained of not getting cooking butter from parlours 

MAR 28, 2022 

https://dairynews7x7.com/aavin-consumers-complained-about-not-getting-cooking-butter-from-parlours/ 

 
avin consumers in the city have com-

plained that they are unable to get 

cooking butter from parlours. 

“This has been the situation for over ten days 
now. Butter is not available over the counter as 

it used to be. The men in the parlour say we will 

have to wait and that they don’t know when it 
will be available,” said Raghunathan, a resident 
of Mylapore. 

A person who runs an Aavin franchise outlet 

said they were getting only about 5-10 packs a 

day compared to the usual 50 packs. It was 

hardly enough. 

“Customers are beginning to sound desperate 
and we have to give priority to those who buy 

from us on a regular basis. We have been re-

questing Aavin to improve supplies,” he said. 
Sources said Aavin’s daily milk procurement had 

fallen from 42 lakh litres to 30 lakh litres, which 

was one reason for fall in butter production. 

Over 28.5 lakh litres of milk is being sold as milk, 

leaving just 1.5 lakh litres per day for other pur-

poses. 

“This is the lean season and the milk production 

is down. Private dairies have also poached Aa-

vin’s milk-pouring farmers. But the cooperative 

has not taken enough steps to bring them back 

to its fold. At such a crucial time, several senior 

officers have also proceeded on medical leave. 

As a rule, Aavin used to keep 2,500 tonnes of 

butter and 3,000 tonnes of skimmed milk pow-

der, requirement for three months, as buffer. 

However, it has now been reduced drastically 

and the milk major is unable to rebuild due to 

fall in milk procurement,” said a retired official. 

Consumer activist T. Sadagopan said every year, 

the lean season comes from February to May 

and Aavin should have been prepared for it. 

“Can families wait till May end to buy butter? 
They are only successful in pushing faithful con-

sumers to buy private brands, costlier than Aa-

vin. They need to have an annual plan ready,” 
he said. 

A couple of weeks ago, S.A. Ponnusamy of the 

milk retailers association, had warned of a but-

ter shortage. “They had spent all the butter 
stock to make and supply ghee for the Pongal 

festival to fair price shops. But they failed to an-

ticipate this fall in procurement,” he said. 
Official sources in Aavin said they had procured 

butter from other cooperatives to tide over the 

sudden demand. 

“Since Aavin is priced lesser than private 

brands, the demand has doubled over the past 

few weeks. We have directed Salem dairy to 

work in three shifts and supply us with at least 

four tonnes of butter a day for the city,” said an 
official. 

 

 

 

 

 

 

 

 

 

A 

https://dairynews7x7.com/aavin-consumers-complained-about-not-getting-cooking-butter-from-parlours/


Namdhari's Group Expands Retail Footprint, Opens Store in Bengaluru 

MARCH 26, 2022 / 4 MIN READ 

https://www.indianretailer.com/news/namdhari-s-group-expands-retail-footprint-opens-store-in-benga-

luru.n13051/ 

 
engaluru-based ‘Namdhari's Group’ 
have increased their presence in Benga-

luru with its latest Simpli Namdhari’s 
store in Whitefield.  

Spread across an area of around 7,000 square 

feet, modeled on the lines of the Simpli 

Namdhari’s promise, where customers have the 

widest variety of farm-produced residue-free 

and high-quality fruits, vegetables, staples, and 

dairy products under one roof.  

Simpli Namdhari’s is the only 100 percent, vege-
tarian omnichannel retailer, in India with a seed 

to plate concept. The store also houses a well-

equipped kitchen, which churns out a variety of 

‘Simpli Good Food’ for customers. Namdhari’s 
Group believes that the philosophy of ‘good 
food, safe food’ should apply not only for fruits 
and vegetables but rather to the entire offer-

ings of the group. 

  

Gurmukh Roopra, CEO, Namdhari’s Group said, 
“This store is in line with our strategy of future-

ready stores, modeled on the lines of Simpli 

Namdhari’s concept, where customers have a 
wider variety to choose from, which is spread 

over a larger retail area. Ease of shopping, cus-

tomer satisfaction, and enhancing the range of 

products are some factors that best define a 

Simpli Namdhari’s store. We have been able to 

provide high-quality fruits, vegetables, staples, 

and dairy products at all our stores essentially 

because we are not just aggregators of products 

but offer customers a value chain-controlled 

range of products for over 70 percent of their 

shopping needs.”  

 

 

 

Nutrifit Your Family, says Mother Dairy in new ad for probiotics range 

MAR 24, 2022 

https://dairynews7x7.com/nutrifit-your-family-says-mother-dairy-in-new-ad-for-probiotics-range/ 

 
other Dairy, the country’s beloved 
milk and milk products major, has 

rolled out a new digital campaign – 

Nutrifit Your Family – especially for its dairy-

based probiotic portfolio ‘Nutrifit’. The newly 

introduced campaign is aimed to position its 

dairy-based probiotic range of products for all 

age groups within a family, including kids, teen-

agers, adults, etc.  

The 2 week-long campaign comprises of 4 short 

digital videos with crisp and contemporary mes-

saging, driving home the communication that 

anytime is Nutrifit time and that Nutrifit as a 

brand is for everyone in the family, it offers 

something for everyone! The digital videos 

highlight the fact that everything can be a 
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healthier affair! Be it those con-calls, presenta-

tions, Sunday family picnics, or morning break-

fast, any time can be a Nutrifit time. 

Talking about the campaign, Mr. Sanjay Sharma, 

Business Head – Dairy Products, Mother Dairy, 

said, “In the modern day-to-day lifestyle, it be-

comes difficult for one to maintain the balance 

of beneficial bacteria in the body, mainly due to 

various factors like stress, unhealthy eating 

practices, other infections etc. On the other 

hand, Mother Dairy is known for offering quality 

dairy-based food and beverage options under 

the indulgence & naturally healthy space and 

the purpose of the campaign is also to ensure 

that the family is Nutrifit. In line with the overall 

brand positioning of Rishton Ka Swaad Badhaye, 

this is yet another extension of the over-arching 

thought to a distinct product category, keeping 

everyone together even when it comes to 

health.” 

Mr. Sharma further added, “Probiotics are the 
good bacteria — or live cultures — like those 

naturally found in your gut. For instance, probi-

otics have been used for the management of ir-

ritable bowel syndrome symptoms, ensuring 

respiratory wellness, etc. We take pride in offer-

ing delectable dairy-based probiotic options in 

different flavours, that are appetizing to con-

sume. Taking the onus of providing healthier al-

ternatives, we will continue to build our health 

and wellness portfolio under the ‘Nutrifit’ 
brand.”  

Mother Dairy is amongst the pioneers in the 

dairy industry to introduce probiotic products in 

the country way back in 2007 with the introduc-

tion of dairy-based probiotic drinks and later 

strengthened its portfolio with the introduction 

of probiotic curd. Last year, Mother Dairy intro-

duced India’s first probiotic yogurts under the 
‘Nutrifit’ brand aimed at supporting respiratory 

wellness & immune defense. Mother Dairy’s 
Nutrifit portfolio offers different flavours such 

as strawberry, mango, vanilla, etc., making 

them a treat for consumption while providing 

the goodness of probiotics. 

 

 

Technology launched to detect udder disease in dairy animals 

Mar 24, 2022  

https://www.tribuneindia.com/news/haryana/technology-launched-to-detect-udder-disease-in-dairy-animals-

380211 

 
cientists of the National Dairy Research 

Institute (NDRI), today launched a new 

innovative technology for rapid detection 

of clinical and sub-clinical mastitis in dairy ani-

mals. Dr MS Chauhan, Director, NDRI, launched 

this innovative technology and said that it was 

an outcome of a joint collaborative research 

project of the NDRI and IIT- Delhi. Dr Naresh Ku-

mar of NDRI and Dr Ravikrishnan Elangovan of 

IIT-Delhi worked hard on this project with their 

team members. 

“It is a non-invasive technology wherein disease 

diagnosis of an animal is done through milk 

which is rapid and more sensitive than the exist-

ing technology,” said the Director while launch-
ing it during an industry meet organised by the 

NDRI on its premises. 

Dr Chauhan said mastitis was a disease of the 

udder and statistics indicate that 30-35 per cent 

of the dairy animals are suffering from clinical 

and sub-clinical mastitis in India which causes 

huge loss to the dairy industry. 

He said the test was cost effective and had been 

validated. While addressing the scientists and 
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industry personnel, entrepreneurs and start-

ups, the Director said in over past 12 years, the 

NDRI had developed 156 technologies and of 

them 85 had been commercialised to dairy in-

dustries, animal feed manufacturers as well as 

entrepreneurs. The Director said the main pur-

pose of this meet was to reduce the gap be-

tween research institute and industries. 

On this occasion, 15-NDRI supported start-ups 

and entrepreneurs were also felicitated which 

have successfully initiated their business by 

adopting NDRI developed technologies. Dr 

Dheer Singh said NDRI had been quite success-

ful in commercialising its technologies and even 

during the pandemic period, NDRI was able to 

commercialise 24 numbers of technologies de-

veloped at the institute. He further said impact 

analysis of some of the NDRI technologies such 

as milk adulteration detection kit and anionic 

mineral mixtures had also been done and re-

sults were very encouraging which had been 

noticed by the policy makers. 

During the meet, NDRI showcased its technolo-

gies related to milk quality, milk safety, health 

foods, fortified milk products, dairy equipment, 

animal nutrition etc. 

 

 

 

Ongoing Russia-Ukraine conflict has led to financial losses to Goa Dairy 

MAR 23, 2022 

https://dairynews7x7.com/russia-ukraine-conflict-has-led-to-financial-losses-to-goa-dairy/ 

 
he ongoing conflict between Russia and 

Ukraine has had financial repercussions 

in the dairy sector, with Goa Dairy facing 

huge losses from rising raw material costs to 

produce cattle feed. 

After posting a profit for the first time during 

the last fiscal year, Goa Dairy’s cattle feed man-
ufacturing plant in Mharvasaddo-Usgao has 

faced a loss of more than Rs 65,000 per day. 

Officials said that imports of key ingredients 

used in the manufacture of cattle feed have 

been affected due to the ongoing war and 

therefore Indian suppliers importing these 

items have increased tariffs. 

A Goa dairy plant official said they source raw 

materials such as defatted rice bran (DRB), cot-

tonseed extract and fine rice polishing (rice 

bran) from companies in Maharashtra, Raja-

sthan, Andhra Pradesh and other neighboring 

states for feed production. “We are facing a loss 
of around 1-1.5 rupees per kilo of cattle feed, 

while the plant sells around 50 tonnes of feed 

every day. Prices of key ingredients such as rice 

bran have been increased by Rs 10-12 by ven-

dors,” the official said. 
Most of the edible oils are imported from for-

eign countries and the supply has been affected 

by the war. States such as Rajasthan and Maha-

rashtra use rice bran oil for cooking and thus 

the shortage has led to a surge in demand and 

subsequent rise in prices, the official said. 

As Goa Dairy is a cooperative union of around 

137 village-level milk collecting societies, it pro-

vides cattle feed to farmers at subsidized prices 

in a bid to promote milk production. 

Goa Dairy’s cattle feed plant supplies high pro-
tein and high energy cattle feed, jmaka chuni 

(maize powder), pregnancy rations, calf rations 

and kadba kutti (chopped pieces of jowar or 

sorghum and green vegetables). to dairy farm-

ers in the state. 
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Former Chairman of the Management Commit-

tee, Durgesh Shirodkar, had announced that the 

loss-making cattle feed plant had posted a 

profit during the 2021-22 fiscal year for the first 

time. 

The plant has said it made a profit of Rs 2.3 

crore against a loss of Rs 4.5 crore in the previ-

ous year (2020-21). 

The Goa State Cooperative Milk Producers Un-

ion, popularly known as Goa Dairy, made a 

gross profit of Rs 3.7 crore, including the profit 

from the cattle feed plant. The dairy had a turn-

over of Rs 13.3 crore for the 2020-21 fiscal year 

against Rs 6.4 crore in the previous year. 

During the fiscal year 2021-22, Goa Dairy 

earned an income of Rs 10.1 crore through the 

sale of milk and dairy products on the open re-

tail market, and the cattle feed plant’s income 
from the sale of food to farmers was Rs 2.3 mil-

lion rupees. For 2020-21, the revenue from the 

dairy was set at Rs 9.3 crore. 

 

 

Dodla Dairy shares jumped over 19% after acquiring Sri Krishna Milks 

MAR 23, 2022 

https://dairynews7x7.com/dodla-dairy-shares-jumped-over-19-after-acquiring-sri-krishna-milks/ 

 
hares of Dodla Dairy Limited jumped over 

19 per cent to hit an intraday high of Rs 

548 on BSE after the company an-

nounced that it has acquired Karnataka-based 

Sri Krishna Milks Private Limited for Rs 50 crore 

to expand its business.  

In a regulatory filing, Dodla Dairy informed that 

the company has executed an agreement with 

Sri Krishna Milks Pvt Ltd for the acquisition of 

business as a “going concern” and on a slump 
purchase basis for consideration of Rs 50 crore. 

The deal is expected to be concluded in around 

two months from the date of the acquisition. 

The consideration would be in the form of 

cash.  

The stock closed 15 per cent higher at Rs 528.65 

against the previous close of Rs 459.60. With a 

market capitalisation of more than Rs 3,100 

crore, the shares stand higher than 5 day, 20 

day and 50 day moving averages but lower than 

100 day and 200 day moving averages. 

ICICI Securities believes that the acquisition of 

Sri Krishna Milks will be value accretive in me-

dium term as Sri Krishna operates in key region 

of Dodla i.e. South India and same products 

where Dodla has strong understanding i.e. milk 

and curd. 

It noted that while Sri Krishna was loss making, 

it has gross margin of 22 per cent over FY18-21 

which indicates strong consumer acceptance of 

the brand and, post-acquisition, Dodla will be 

able to consolidate its position in North Karna-

taka, South Maharashtra and Goa. 

However, the brokerage house believes that the 
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acquisition will be earnings decretive in FY23 

and also likely in FY24 as the interest income on 

acquisition value of Rs 50 crore will be likely 

higher than profits generated by Sri Krishna. 

“We remain structurally positive on Dodla due 

to its competitive advantages and strong 

growth opportunity in South India, with a DCF-

based target price of Rs 615 (19.4x FY24E EPS),” 
it added. 

 

 

 

Dairy farmers demand increase in milk purchase prices 

MAR 23, 2022 

https://dairynews7x7.com/dairy-farmers-demand-increase-in-milk-purchase-prices/ 

 
airy farmers supplying milk to Tamil 

Nadu Cooperative Milk Producers Fed-

eration (Aavin) on Monday staged a 

demonstration outside the Collectorate de-

manding increase in milk procurement price. 

Speaking to the press, M. Sankar, State treas-

urer of Tamil Nadu Milk Producers Association, 

said the prices of bran, groundnut cake, and 

fodder for livestock had increased steeply in re-

cent times but the purchase price of milk re-

mained the same. 

“Therefore, the purchase price of milk should 
be increased by ₹10 per litre. The procurement 
price of cow milk should be ₹42 and buffalo 
milk ₹51 per litre,” he said. 
Members of the 

, who were also a part of the demonstration, 

demanded foot and mouth vaccination for cat-

tle every six months. 

“Last year, about 5,000 dairy cows and goats 
died of foot and mouth disease. Several goats, 

hens, milch cows, bulls and buffaloes were not 

given vaccination against foot and mouth dis-

ease,” said Mr. Sankar. 
They also wanted the government to immedi-

ately process their applications seeking loan for 

dairy, goat, pig and poultry and disburse 

money. 

Besides officials should identify real beneficiar-

ies for providing cattle sheds and ensure the 

quality of the structure 

Dindigul District Animal Husbandry Association 

president N. Ramakrishnan, member of the 

Central Committee of the All India Kisan Sabha 

R. Sachithanandam and around 100 dairy farm-

ers took part in the demonstration. 
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Mumbai: Milk adulteration racket busted, 570 litres milk destroyed in Santacruz 

March 21, 2022, 09:58 PM IST 

https://www.freepressjournal.in/mumbai/mumbai-milk-adulteration-racket-busted-570-litres-milk-destroyed-in-

santacruz 

he CB control wing of the EOW (Eco-

nomic Offence Wing) has busted a milk 

adulteration racket operated from the 

Santacruz area and seized 570 litres of milk of a 

reputed branded worth ₹26, 922. 
Last week, the sleuths of CB (crime branch) Con-

trol received a tip-off that a milk adulteration 

racket was operated from Lokhandawala Chawl 

in Daury Nagar in Santacruz East, accordingly 

the CB Control sleuths along with officials of 

Food and Drug Administration (FDA) raided the 

premises early morning on March 17 and appre-

hended one Nagraj Saidulu Medaboyana, 26 

red-handed while he was removing milk from 

the packets and later filling it with unhygienic 

water. 

From his residence, the police seized material 

required for milk adulteration such as stove pin, 

funnel candle, blade, plastic tube and empty 

milk bags. After taking sample from adulterated 

milk the milk is destroyed by FDA, said police. 

Later on the complaint of FDA officials, an of-

fence under the relevant sections of adultera-

tion and cheating of the Indian Penal Code 

along with Food safety and standard act 2006 

was registered at Vakola police station and 

Nagraj was handed over to them for further in-

vestigation, said, officials. 
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HOPAL: In a major blow to the common 

man, the Sanchi Milk Co-operative Fed-

eration has decided to increase the 

prices of milk with effect from Monday. The in-

crease in prices is across all brands under Sanchi 

with the Chah Milk prices going up by Rs 5 per 

litre to Rs 53. 

An official release of Bhopal Dugdh Sangh said 

on Saturday night that the new rates will be ap-

plicable from the morning of March 21. Those 

customers who have paid in advance for a pe-

riod of March 16 to April 15 , the price hike 

would be applicable from April 16. Half-a-litre 

full cream gold packet will now cost Rs 29 (up 

from Rs 27). One litre packet of the same vari-

ety will cost Rs 57 instead of the existing Rs 53. 

Likewise, half lit Standard milk (shakti) packet 

will cost Rs 27, (from Rs 25). 

Toned milk (Taza) and Double Toned milk 

(Smart) varieties will now cost Rs 24 and Rs 22 

respectively for half litre packets. The price hike 

of Sanchi brand milk will be applicable in Indore 

and other parts of the state. 
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odla Dairy Ltd , the Hyderabad-head-

quartered listed dairy firm, on March 

19 announced the acquisition of Kar-

nataka-based Sri Krishna Milks Private Ltd for Rs 

50 crore. 

Sri Krishna Milks was incorporated in March 

1989, and was the first private sector dairy 

company in Karnataka state, according to a 

stock exchange announcement. 

The objective of the acquisition was to expand 

the company’s business, said Dodla Dairy while 

adding that the buy would not fall within re-

lated party transactions. 

In a communique to the bourses, Dodla Dairy 

said it has executed a business transfer agree-

ment with Sri Krishna Milks for the acquisition 

of the business as a going concern on a slump 

purchase basis. The consideration would be in 

the form of cash. 

Sri Krishna Milks, which is mainly into procuring 

of milk, manufacturing and selling dairy prod-

ucts, reported a turnover of Rs 67.27 crore in FY 

2020-21, down from Rs 76.27 crore in 2019-20 

and Rs 90.20 crore in 2018-19, said Dodla 

Dairy.Further, Dodla Dairy said the indicative 

time period for completion of the acquisition 

would be around two months from the date of 

the agreement. 
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AMAKKAL: The announcement of es-

tablishing a Aavin dairy in Namakkal 

has brought joy to 1.12 lakh dairy 

farmers in the district. The State government in 

February signed an MoU with National Dairy 

Development Board (NDDB) to set up the plant. 

Sources said the plant would be built on 8 acres 

in the premises of the veterinary college at a 

cost of Rs 70 crore. Chief Minister M K Stalin 

will lay the foundation stone for the project 

soon. 

Currently, Aavin operates two chilling units, 

each having capacity of 50,000 litres, at Lad-

divadi. The Namakkal unit was divided from Sa-

lem Aavin in 2018 and started functioning on 

December 17, 2018. It has 529 Milk Producers 

Cooperative Societies (MPCS), including 21 

dormant, with 1.12 lakh farmer members. Of 

these, 17,208 farmers who supply exclusively to 

Aavin (pouring members) across the district. 

Tamil Nadu Milk Producers Welfare Association 

(TNMPWA) general secretary MG Rajendran 

said, "At present, 1.46 lakh litres of milk is pro-

cured daily and sent to the Salem plant. The 

number of Aavin units in the State went up to 

25 from 17 during the AIADMK regime, and 
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Namakkal was among the new eight. Namakkal 

recorded the highest procurement levels so far 

among the new units. Yet, the procured milk 

had to be transported to Salem as there is no 

facility to package it here. With this new plant, 

the cost of transportation will come down and 

profit of the unit will increase." 

Further, he said procurement is likely to in-

crease to 400 to 500 litres a day from the cur-

rent level of 100-200 litres. "This will encourage 

farmers to purchase more cows by availing bank 

loans through coop societies. Local by-product 

production like milk powder, ice cream etc., 

would also increase the profit margin for farm-

ers," Rajendran said. 
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ecently America’s largest independent 
dairy supply chain technology provider 

Dairy.com had bought 100% stake 

in Mr. Milkman, which was their first India in-

vestment. Mr. Milkman – a SaaS platform em-

powers dairies and other industries to manage 

customer subscriptions and deliveries with unri-

valed efficiency. In a joint interview, Samarth 

Setia, CEO and Co-Founder of Mr. Milkman and 

Ryan Mertes, CSO of Dairy.com discuss the dig-

itisation of the dairy market in India and high-

light that COVID opened the eyes of many milk 

brands which were relying on manual processes 

India runs on milk. Milk is ‘THE drink’ of choice 
for our country. How do you see the growth of 

the dairy industry in India? What sort of market 

share do you intend to capture? 

Ryan Mertes: We believe the dairy market in In-

dia is uniquely positioned as it has grown expo-

nentially in the last decade, faster than almost 

any other market worldwide. As the Indian mid-

dle class continues to grow, we see an immense 

opportunity here.  Before we talk about the 

market share, I would like to share our growth 

strategy. To begin with, we are hiring to serve 

Mr. Milkman’s existing customers and support 

further innovation. We are doubling the num-

ber of employees at Mr. Milkman and plan to 

onboard more than 2.5x customers in our first 

12 months than Mr. Milkman had at the time of 

the transaction. We are also investing in the 

sales and marketing team – Mr. Milkman’s rapid 
growth has been solely accomplished based on 

customer referrals. Thirdly, the integration of 
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e Dairy.com solutions to Mr. Milkman is a cru-

cial step that will benefit customers in India and 

the US. We provide a single software solution 

that is focused on increasing processors’ opera-
tions via digitisation.  This increases the profita-

bility to allow brands to invest in their own 

growth while increasing margins. And lastly, we 

plan to provide a best-in-class implementation 

team.  Our solutions are about more than great 

software.  Combining our US dairy expertise 

with Mr. Milkman’s Indian knowledge will allow 
customers to unlock opportunities that other 

software companies. 

What challenges did your company face during 

Covid and how are you navigating through 

these difficult times? 

R 
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Samarth Setia: Fortunately for us, we did not 

encounter many challenges during Covid. In 

fact, the biggest problem for us was handling 

the increase in milk distribution. COVID opened 

the eyes of many milk brands which were rely-

ing on manual processes. As Covid hit us, the 

human element in the operations was not avail-

able. There was no data, no staff, or ways to get 

orders for many brands. Since many milk brands 

relied on calling retailers to take orders, it was 

becoming a challenge for them to manage it 

during the lockdown. This is when they realised 

the need for automation and digitisation. 

We saw a 400 per cent increase in calls and in-

quiries during the lockdown. Due to a lack of 

technical intervention and know-how, ineffi-

ciencies in distribution caused a lot of damage 

for milk brands. However, given our expertise in 

technology and capability of creating digital 

plants we were able to view and correct ineffi-

ciencies remotely. We’re also aware of several 

instances of maintenance experts remotely re-

viewing parts and training in-plant maintenance 

members how to repair lines from thousands of 

miles away, saving money and time on travel. 

We believe that the pandemic accelerated tech-

nical intervention and digitising the plant low-

ered operational risk making the plant staff 

more effective with access to the best re-

sources, no matter the location. 

 Has there been a change in the way you use 

technology? How do you use technology to 

build a Covid-proof business? 

Ryan Mertes: Like all industries, dairy had to 

adapt to Covid.  Many projects that were low 

risk, jumped to critical when Covid-19 hit.  Ex-

amples include: 

Projects that reduced the number of bodies in-

teracting with customers or products became 

critical.  Mr. Milkman is a perfect example of 

streamlining delivery staff since stops are now 

just customers with orders vs. a standard route 

with some customers not requiring orders. The 

technology also allows customers to pre-pay for 

a product meant delivery executives don’t have 
to risk exposure improving the reliability of the 

workforce. 

Remote support became mandatory: customers 

relied on experts remotely troubleshooting 

problems that otherwise would travel to 

plants.  This results in the Digital Plant where 

everyone can view operations in real-time or 

historically.  This results in better operations 

with cheaper production without scrimping on 

quality or safety. Remote support also adopted 

technologies such as using Augmented Reality 

being used with headsets to allow remote ex-

perts to see exactly what was happening on the 

floor and having training materials on the 

screen for the on-site person to adjust opera-

tions.  This makes training faster and cheaper. 

How are your brands different from existing 

tech-based dairy brands? 

 Samarth Setia: In India, the dairy sector and 

milk brands will need to employ technology at 

every level, right from milk procurement to the 

last delivery mile, to grow and be successful. 

Milk brands in India and around the world oper-

ate on slim margins. Since milk prices have a 

cap, the only way to be profitable is to become 

more efficient – which can only happen by im-

plementing technology from one end of the op-

erations to the other. We have the edge over 

others due to the tried and tested advanced 

suite of solutions from Dairy.com, which covers 

the entire dairy value chain. 

Dairy.com plans to tweak the technology sys-

tem used in the US as per Indian needs. Can you 

tell us about the existing tech platforms and 

what sort of localisation you going to introduce 

for the Indian customers? 

 Ryan Mertes: Nearly 50-60 percent of all the 

milk supplied in the US is tracked through 

Dairy.com’s system. We have entered Indian 
marketing impressed by Mr. Milkman’s soft-
ware solutions and we will be tweaking the 

technology we plan to bring to India. We have 



solutions for the farm including Producer Pay-

roll for payment and a Producer Portal to pro-

vide producers with data in real-time to opti-

mise quality. The solutions for the plant include 

dispatch to schedule milk collection and mini-

mising the distance driven by haulers and opti-

mising communications from the coop to the 

customer. Also, manufacturing solutions that 

track milk at its component level at both the 

Manufacturing Executions Systems and the En-

terprise Resource Planning level to maximise 

product yields and minimise shrink.  We can 

also provide a Laboratory Information System 

to aid plants in testing efficiently and docu-

menting quality.  All these systems are being in-

tegrated with Mr. Milkman to provide a single 

integrated solution. 

 What are your plans to implement unique tech-

nologies that will help the margin and reduce 

hidden costs of the Indian dairy sector? Please 

explain. 

 Samarth Setia: The main purpose for Dairy.com 

to get into the Indian market was not just for in-

vestment or bringing technology into the coun-

try but because India is the largest milk pro-

ducer, making up 22 percent of the global pro-

duction. We provide a single software solution 

that is focused on increasing processors’ opera-
tions via digitization. This will increase the prof-

itability to allow brands to invest in their own 

growth while increasing margins. 

Apart from the dairy industry, you are also plan-

ning to provide solutions and services 

for   brewery, distillery, and ethanol production. 

Please share more details. 

 Ryan Mertes: Ever.ag/Dairy.com solutions spe-

cialise in solving the unique needs for liquids. 

The brewery, distillery and ethanol industries 

have quality aspects in terms of alcohol by vol-

ume and gravity.  They each need tracking or 

process on batch processes just like dairy.  Fur-

thermore, the alcohol market seems to be 

heading toward the business-to-consumer 

space which Mr. Milkman supports better than 

anyone. 

Furthermore, the connected supply chain is the 

future. The means of connecting the data from 

the farm through the plant to final delivery is 

going to be a requirement. Lots of folks talk 

about field to grass, but our solution solves this 

problem from a commingled component point 

of view. This provides true traceability and ac-

countability. Technologies such as blockchain 

only are automating a solution that handles the 

commingling such as ours. 
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EW DELHI: The Indian Institute of Pack-

aging (IIP) under the Ministry of Com-

merce and Industry organised a one-

day academia meet on the topic, 'Future 

roadmap for safe, secure and sustainable food 

packaging' on Wednesday.  

The event was held at the Eros Hotel in Nehru 

Place which was attended by entrepreneurs and 

professionals of the industry.  Arun Singhal, 

CEO, Food Safety and Standards Authority of In-

dia (FSSAI) was the chief guest while SN Jha, 

DDG, Agricultural Engineering of Indian Council 
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of Agricultural Research (ICAR) was the guest of 

honour. 

Singhal emphasised on development and use of 

environment-friendly packaging. Jha spoke 

about the how there is less awarness about the 

latest developments and technologies in the 

field of packaging. He suggested to conduct 

more seminars to discuss such developments. 

There were technical sessions followed with a 

'research conclave' wherein knowledge related 

to the subject was discussed by prominent per-

sonalities of the industry.  

Others who were present during the event 

were Sunil Jain, vice chairman, IIP, Subodh 

Gupta, former chairman, IIP,  Tanweer Alam, di-

rector, IIP and Madhab Chakraborty, joint direc-

tor IIP. Alam, while giving the welcome address 

highlighted the importance of packaging and 

how the process  adds brand and value to the 

product. 
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N UNPRECEDENTED rise in global com-

modity prices has resulted in dairies 

across the country upping their pro-

curement prices. While some of the dairies have 

already passed on the increased cost to the con-

sumer, others have decided to correct the com-

mission they pay their dealers. 

The present price rise, however, has failed to 

result in windfall gains to farmers as cost of raw 

materials, especially that of protein (Ricebran 

cake, de-oiled cotton seed cake etc), has appre-

ciated manifold. 

On Tuesday, Dairy Farmers and Processors Wel-

fare Organization — the umbrella body of pri-

vate and cooperative dairies in the state — an-

nounced a Rs 3/liter increase in milk procure-

ment price in the state. Thus, dairy farmers in 

the state would now be paid Rs 33/liter for milk 

with 3.5 per cent fat and 8.5 per cent SNF (solid-

not-fat). 

This is the highest price received by farmers in 

the state so far, Dr Vivek Ksheersagar, managing 

director of the Pune District Cooperative Milk 

Producers Union which owns Katraj Dairy 

brand, said. “We have seen prices rising to Rs 
31-32/liter but this is quite historic,” he added. 
Global and domestic forces, dairy owners said, 

have pushed the price graph north. At the 

global front, Skimmed Milk Powder (SMP) prices 

have touched an all-time high. 

On March 15, the fortnightly SMP auction on 

Globaldairytrade — the online platform owned 

by New Zealand’s cooperative dairy giant Fon-
terra — touched a five-year high of 

$4,545/tonne. Domestically, SMP is trading at 

Rs 300/kg and white butter at Rs 390/kg. Higher 

demand of SMP due to the easing of Covid-

19 restrictions across the world along with 

the Ukraine-Russia war has pushed prices up. 
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‘Goa Dairy to hike price after market survey’ 
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ona: Goa Dairy had been mulling to hike 

price of milk supplied by it in Goan mar-

ket ater the Gujrat cooperative Milk 

Marketing Federation (GCMMF) had hiked the 

price of its milk brand Amul. However, the dairy 

has decided to conduct a market survey before 

announcing a hike. 

Agostino Misquita, chairman of Goa Dairy’s 
three-member administrative committee, said 

they have asked its marketing department to 

conduct a survey of the milk market in Goa, 

based on which, they can take a decision. 

“The dairy’s administrative panel was to decide 
on the milk price hike on Wednesday, but it has 

been deferred as they had no proper report of 

the state’s milk market,” he said. 
There was a proposal for the hike in prices Goa 

Dairy’s milk as it has been suffering a loss of Rs 
22 lakh per month, since the onset of Ukraine 

war, as it has affected the prices of the ingredi-

ents and raw materials used by the dairy, a 

dairy official said. 

Goa Dairy has been selling four variants, full 

cream (orange packets with 6% fat and 9% SNF), 

standardised milk ‘Shakti’ (green packets with 
4.5% fat and 8.5% SNF), cow milk (red packets 

with 3.5% fat and 8.5% SNF) and toned milk 

with a brand name ‘Cold Gold’ (blue packets 
with 3% fat and 8.5% SNF) in Goan retail mar-

ket. 

The price of full cream milk is Rs 55 per liter, 

Shakti (standardised milk) is Rs 25 per 500 ml, 

Diva - cow milk is Rs 23 per 500 ml, Cold Gold at 

Rs 22 per 500 ml and Rs 20 per new 450 ml 

pack. 

The dairy has been selling around 55,000 liters 

of milk in local retail market and if dairy hikes Rs 

2 per liter it would earn Rs 1,10,000 per day 

more on milk sale, the official said. 
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tray cattle may not have decisively im-

pacted the outcome of the recent Uttar 

Pradesh assembly elections. But it’s a 
problem that will not go away, as Prime Minis-

ter Modi  has himself acknowledged. UP has an 

estimated 19 million-plus cattle (i.e. the cow 

and its progeny) population. Farmers rarely 

keep cows beyond 5-6 calvings, by which time 

they are 7-8 years old and their milk yields can-

not cover feeding costs. As regards male cattle, 

they have no utility in today’s world — where 

tractors, harvester combines/threshers, electric 

tubewells/diesel engines and artificial insemina-

tion have replaced bullock-drawn ploughs, 

treadmills, Persian wheels and breeding bulls. 

Nor does rearing cattle exclusively for manure 

or cooking fuel make economic sense when it is 

cheaper and less messy to use chemical fertilis-

ers and LPG cylinders: Will the Ujjwala scheme’s 
beneficiaries want to go back to dung cakes? 
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Even taking an average productive life of 7-8 

years for both female and male cattle, it means 

about 15 per cent of animals being rendered re-

dundant annually. For UP’s 19 million cattle, it 
translates into some 2.9 million surplus animals 

— which farmers are letting loose every year 

and, perhaps, replacing with an equivalent 

number of fresh productive stock. Such regular 

herd turnover is what makes dairy farming via-

ble; no rational farmer will maintain animals for 

their full lifespan of 14-15 years. The 2.9 million 

surplus cattle not dying, whether naturally or 

otherwise, are the chutta janwar (stray cattle) 

devouring the standing crop of the same farm-

ers who have discarded them. Worse, their 

numbers are multiplying with every passing 

year. This is unsustainable, be it from an agricul-

tural or even political standpoint. 

What’s the solution? Allocating more funds for 
cattle shelters or procuring dung from farmers 

— as the Chhattisgarh government is doing and 

Modi is proposing for UP — cannot be answers. 

Scarce public money is better spent on building 

schools and hospitals than gaushalas. The UP 

government should, as a starting point, allow 

slaughter of male cattle. These are the ones 

causing real havoc, both in fields and in streets. 

It is not feasible to house them in gaushalas; 

they are violent and require more fodder and 

feed than cows. At a second stage, slaughter of 

crossbred cows can be permitted. Given that 

these animals have 50 per cent or more genes 

from Holstein Friesian, Jersey and other foreign 

breeds, they may not be deserving of the “holy” 
status reserved for indigenous desi cows! The 

advantage of this approach is that it ensures vi-

ability of dairy farming — crossbreds lactate 

earlier and yield more milk than desi cows and 

buffaloes. And no ruling party is better placed 

to take the bull by its horns than the BJP.  
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angayam cows normally have a calving 

interval of 16 months. The doctors at 

the institution want to offer hormone 

(progesterone) therapy to the cattle using NAB-

ARD funding, which might shorten the calving 

interval by two to three months. 

 

The Kangayam cattle breed is noted for its per-

formance in farming, VUTRC assistant professor 

Dr. U Lakshmikantan told 

The Veterinary University Training and Research 

Centre (VUTRC) in Tirupur district is about to 

embark on a project to reduce the calving inter-
val of Kangayam cows.  

Kangayam cows normally have a calving interval 

of 16 months. 

The doctors at the institution want to offer hor-

mone (progesterone) therapy to the cattle using 

NABARD  funding, which might shorten the calv-

ing interval by two to three months.  

“The Kangayam cattle breed is noted for its per-

formance in farming, VUTRC assistant professor 

Dr. U Lakshmikantan told. As Korangadu land 

(traditional grazing ground) became scarce, nu-

merous farmers were compelled to graze their 

cattle in cramped quarters. With this difficulty, 
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the farmers face an extra burden when the cow 

breeds have anestrus condition which is also 

known as repeated failure to conceive.”  

Because maintaining Kangayam livestock is now 

an expensive endeavor, numerous farmers are 

being compelled to sell the cows at a loss.  

The calving interval of 16 months might be re-

duced to 13 to 14 months with the help of hor-

mone therapy.  

“This therapy will result in increased calving, 
which will boost productivity. Similarly, produc-

ers may receive at least two extra calves during 

the cattle’s lifecycle “He explained.  
About Kangayam Cows  

The Kangayam or Kangeyam is an Indian 

breed  of draught cattle from the South Indian 

state of Tamil Nadu. Its area of origin is the re-

gion surrounding kangayam Nadu (a division 

of Kongu Nadu), but it is spread across a much 
wider area. The name of the breed derives from 

the town of Kangeyam. It is also known as Kan-

ganad or Kongu.  

The milk of Kangayam cows has a high nutri-

tious value, though it is a poor milker. However, 

in some cases, good milkers are also found, giv-

ing 3 to 4 liters during the peak milking period. 

The color of the cattle is grey or white with 

black markings.  
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ujarat’s co-operative system is a role 

model for the country, with co-opera-

tive sugar mills being the best in the 

country. The cooperative sector has made inval-

uable contributions in providing equal develop-

ment opportunities to the poor, farmers, 

women, and youth of the country,” said Union 
Home and Co-operation Minister Amit Shah 

while addressing a conference on ‘Sahakar Se 
Samrudhi’ (‘Prosperity through Co-operation’) 
at Bajipura in Gujarat’s Tapi on Sunday.  

 
Amit Shah addresses the event led by 

Sumul Dairy in Surat on Sunday | PTI 

The cooperative sector will be at the forefront 

of fulfilling the PM Modi’s dream of a self-reli-

ant India and doubling the income of farmers, 

he said.  

In Bajipura, the Surat District Co-operative Milk 

Producers Union Ltd (Sumul Dairy) is organising 

the event under the chairmanship of the minis-

ter.  
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Shah inaugurated various projects under the 

‘Sahi Poshan, Desh Roshan’ campaign, in collab-
oration with the state government and Gujarat 

Co-operative Milk Marketing Federation Union. 

Shah, who is the country’s first co-operation 

minister, further said that the seeds of village 

upliftment were sown by co-operative leaders 

including Sardar Vallabhbhai Patel, Tribhuvan-

das Patel,  Bhaikaka, Vaikunth Mehta, was 

turned into a huge tree today. 

Appreciating the co-operative structure of 

south Gujarat – famously touted as a centre of 

co-operative activities – he said that the journey 

of Sumul Dairy, which started with a capacity 

of  275 litres of milk, today has reached 2.5 lakh 

members of 1,200 milk societies. 

 

 

NGT orders monitoring of dairies to check air and water pollution 

March  16, 2022 

https://timesofindia.indiatimes.com/city/delhi/ngt-orders-monitoring-of-dairies-to-check-air-and-water-pollu-

tion/articleshow/90237193.cms 

 
ew Delhi : National Green Tribunal 

(NGT) has ordered Central Pollution 

Control Board (CPCB) and state/UT 

PCBs to set up a regulatory and monitoring 

mechanism to ensure that dairies and cowsheds 

do not lead to air and water pollution. 

Unscientific management of solid and liquid 

waste in the dairies adversely impacts air and 

water quality , which in turn adversely affects 

public health, the tribunal stated. 

The tribunal was hearing a petition filed by 

Nuggehalli Jayasimha, a Delhi resident, who 

sought enforcement of environmental norms in 

the functioning of dairies. 

The petition also requested to make it not man-

datory for gaushalas running by charitable insti-

tutions on donated lands to obtain consent to 

establish and consent to operate under Water 

Act, 1974 as well as Air Act, 1981 as per the cat-

egorisation of industries in Orange and Green 

categories, respectively, but the tribunal turned 

it down. “The tribunal is bound to enforce ‘sus-

tainable development’ and ‘precautionary’ prin-
ciples and safeguard against unregulated activi-

ties having adverse impact on the environment. 

We are neither opposed to the functioning of 

gaushalas nor religious rights,” said the order. 
The tribunal ordered the authorities concerned 

to prepare a list of all such dairies and cow-

sheds in their respective areas and conduct ran-

dom inspections. The NGT bench headed by Jus-

tice Adarsh Kumar Goel asked them to also hold 

training sessions for the dairy workers and own-

ers regarding environmental norms. CPCB has 

been asked to develop an app for redressal of 

any grievances relating to violation of such 

norms. 

According to the siting policy, dairy farms and 

gaushalas should be located outside city/village 

boundaries, at least 200 metres away from resi-

dential dwellings and 500 metres away from 

hospitals & schools, the tribunal reiterated. The 

NGT order also stated that dairies should not be 

located in floodplains and in areas with shallow 

groundwater depth of about 10 to 12 feet. 
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Global News 

Guida's Dairy Investigated Over Contaminated Milk Incident 

Mar 31, 2022 at 4:13 pm ET 

https://patch.com/connecticut/across-ct/guidas-dairy-investigated-over-contaminated-milk-incident 

ONNECTICUT — The state Department 

of Agriculture is investigating Guida's 

Dairy in New Britain after some of its 

milk products were found to contain diluted 

sanitizer. 

The investigation started Wednesday after an 

early childhood development center in Camden 

County, NJ called 911 to report that 25 children 

had ingested milk that had an "antiseptic-like 

odor," according to county officials. A similar re-

port was made by another early childhood de-

velopment center in New Jersey. 

A total of 45 students and one staff member 

were sent to hospitals for evaluation. Camden 

County health officials said that everyone who 

was exposed to the milk has been released. 

A preliminary investigation found that the con-

tamination is limited to milk cartons that were 

processed within a specific time frame, accord-

ing to the Connecticut Department of Agricul-

ture. The milk had a limited distribution in New 

Jersey. 

Guida's told Patch in a statement that the con-

tamination occurred when, "a food-grade sani-

tizer diluted with water was inadvertently intro-

duced during production." 

The affected milk isn't sold at grocery stores 

and is limited to institutional customers. The 

company has advised institutional customers to 

dispose of all 1% low-fat half-pint milk cartons 

with a sell-by date of April 11 out of an abun-

dance of caution. 

Guida's Dairy is cooperating fully with the Con-

necticut investigation, according to the Depart-

ment of Agriculture. 

 

 

The fundie betting on the end of cow milk by backing up Remilk Israel 

MAR 29, 2022 

https://dairynews7x7.com/the-fundie-betting-on-the-end-of-cow-milk-by-backing-up-remilk-israel/ 

 
hen Jackie Taranto, Gilad Grinbaum 

and Yaniv Izaki set up Paradigm Shift 

Asset Management it was predicta-

ble that their first investment would involve a 

global industry being turned on its head. 

The fundie backed an Israeli start-up, Remilk, 

because of its potential to cause a paradigm 

shift in the $US916 billion global dairy industry 

by removing cows from the supply chain. 

The Israeli connection is understandable consid-

ering Grinbaum and Izaki both, at one stage in 

their careers, worked for Israel’s military intelli-
gence. After leaving the military they went on 

to carve out impressive careers in tech. 

Taranto, who has been working in the technol-

ogy sector for more than 20 years, met Grin-

baum when she was the Australian representa-

tive of Hanover Fairs, which ran the world’s 
largest tech industry conference in the 1990s 

and 2000s. 

She later became CEO of the CEBIT technology 

conference and worked as an adviser to the 

Queensland government on its Eco sciences 

precinct in Brisbane. Also, she is an adviser to 
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Gilmour Space and a director of ArmHub, an ad-

vanced manufacturer. 

Taranto says Paradigm Shift has ambitious tar-

gets and wants to build funds under manage-

ment to $100 million. But this will require its 

early investments to deliver. 

A lot, therefore, is riding on the success or oth-

erwise of Remilk, which completed a $US120 

million series B fund raising in January that val-

ued the company at $US457 million. 

Remilk looks and tastes like milk and can be 

used to make cheese and yoghurt. It has the 

added advantage of slashing production costs in 

half, dramatically reducing carbon emissions 

and using a twentieth of the water needed to 

make cow milk. 

The Remilk investment is smack bang in the 

middle of one of the fundie’s four investment 
themes – synthetic biology. Paradigm Shift’s 
other three themes are affordable and clean en-

ergy; climate action; and artificial intelligence 

and machine learning. 

Those familiar with mRNA Covid-19 vaccines 

will know how synthetic biology was so effec-

tive in responding to the pandemic and forcing 

a change of mindset among global pharmaceuti-

cal companies. 

Those with diabetes will know that synthetic bi-

ology is nothing new. Precision fermentation, 

which is the technique used by Remilk, was first 

used to make human insulin more than 40 years 

ago. 

That breakthrough wiped out the previous 

product manufacturing techniques. 

A similar prospect faces the global dairy indus-

try at the same time as ESG pressures are build-

ing for the world’s large-scale milk producers to 

do something about their impact upon the envi-

ronment. 

Most disruptive cycles caused by technological 

change – the internet’s impact on newspapers, 
book retailing and shopping – were driven by fi-

nancial logic. 

It was cheaper and more effective to advertise 

online than in print or to sell books via Amazon 

rather than through bricks and mortar shops. 

In the case of the disruption heading toward the 

dairy industry caused by precision fermentation 

products such as Remilk, the cycle of disruption 

has an added twist that is arguably more pow-

erful than financial logic. 

It is presented as being good for society as a 

whole because it is removing the “destructive” 
practices associated with producing cow’s milk. 
For example, Remilk says almost half of the 

world’s habitable land is used for for animal ag-
riculture , and is responsible for 91 per cent of 

deforestation in the Amazon rainforest. 

It says cows in the United States produce up to 

17 times more waste than the entire American 

human population. It takes up to 2,000 gallons 

of water to produce one gallon of dairy milk. 

Also, the Remilk promoters play the animal cru-

elty card in the knowledge that the majority of 

dairy milk production is not done in the animal-

friendly ways used in Australia and New Zealand 

where cows roam in paddocks eating grass. 

Grinbaum says the financial logic for switching 

to Remilk is evident from the fact that the cost 

of production is about half of the cost of pro-

ducing milk from cows. 

But first a few words on how the Remilk process 

works. 

Milk genes are inserted into Remilk’s modular 
protein expression platform and are then trans-

formed into a micro-organism. 

The transformed cells are fermented under 

tightly controlled conditions to produce the 

highest possible yield. 

Remilk’s platform enables highly efficient ex-
pression for the simplest, most scalable isola-

tion of the proteins, the company says. 

Proteins are dried and combined with top natu-

ral ingredients to create premium dairy prod-

ucts. It is anticipated that when the Remilk dairy 

products are available in supermarkets it will 

carry a label saying “Remilk inside”. 



The company has signed memorandums of un-

derstanding with a number of large milk manu-

facturers in Europe. It has not disclosed the 

names but German dairy company Hochland 

and Israeli dairy marketing company Tnuva are 

shareholders in Remilk. 

Grinbaum says the dairy industry must do more 

to reduce greenhouse gas emissions, but the 

progress will only be incremental based on cur-

rent projects such as feeding cows seaweed  or 

injecting chemicals into their stomachs to re-

duce methane. 

“The dairy industry is responsible for something 
like up to 7 per cent of emissions globally,” 
Grinbaum says. 

“At the moment it is very difficult to cut those 
emissions. The reason that the big dairy compa-

nies in Europe are investing in this is because it 

allows them to offset carbon credits in Europe. 

“It’s a really efficient way for them to cut their 

carbon emissions. They can either reduce emis-

sions or pay a carbon tax on their cheese pro-

duction. 

“The motivation for switching is coming from all 
directions including consumer choice. 

“A third of the population are flexitarians and 
that means that even if they like milk and like 

cows, if they have a decent alternative they will 

consider that. If it is available people will con-

sider it as a replacement for cow’s milk.” 

A spokesperson for Fonterra, says the company 

is keeping an open mind about milk products 

produced by synthetic biology. 

“We’re confident that consumers around the 
world will continue to want natural, grass-fed 

dairy as a premium source of nutrition,” the 
spokesperson says. 

“At the same time, we recognise consumers 
have different nutritional needs and prefer-

ences.” 

Fonterra’s response to the threat to its business 
from products like Remilk was to take a stake in 

2019 in a company called Motif Ingredients in 

the United States. It is makes bio-engineered 

animal and food ingredients. 

This aims to keep Fonterra “at the forefront of 
this emerging, next-generation nutrition sec-

tor”. 
“It’ll enable us to explore how we can capture 
more value from this emerging sector. 

“Over the long term, we believe the world will 
need a combination of alternative and tradi-

tional nutritional sources to meet the world’s 
increasing need for food, especially protein.” 

Remilk’s value proposition relies on the same 
data produced by Fonterra including the expec-

tation that an increasing proportion of the 

world’s population, which is expected to be 9 
billion by 2050, will seek high protein and en-

ergy diets. 

But Grinbaum says it is impossible for the dairy 

industry to supply the demand for milk products 

without extensive use of synthetic biology. 

“At the moment there are about 7 billion peo-

ple in the world, but only about 700 million are 

living in what we call rich countries, and they’re 
enjoying all the benefits of a protein rich diet,” 
he says. 

“Now the rest they want to live those lives and 
some of them are on the way there and will be-

come middle class and enjoy it. 

“We simply don’t have enough resources to 
supply the demand. Of course, there will be 

room for cows, but the majority of the growing 

demand will be supplied by solutions like Remilk 

– this is sustainable and the rest is not sustaina-

ble.” 

Fonterra, which produces 21.8 million tonnes a 

year of carbon emissions from farming or about 

20 per cent of New Zealand’s carbon emissions, 
says it has a plan to slash its emissions, primar-

ily through changed manufacturing production 

fuels and planting trees. 

Also, Fonterra, which has cheese making opera-

tions in Australia, argues that its Australian and 

New Zealand dairy farming operations are the 



most sustainable in the world and the world’s 
most cost-effective. 

 

 

Cadbury Dairy Milk chocolate bar is hit by shrinkflation 

MAR 29, 2022 

https://dairynews7x7.com/cadbury-dairy-milk-chocolate-bar-is-hit-by-shrinkflation/ 

 
hoppers are being hit with a bad news 

onslaught as the cost of living crunch hits 

like a mugger and Cadbury Dairy Milk 

chocolate is the latest victim. 

Supermarket executives have warned that they 

cannot swallow the rising costs to keep shelf 

prices the same as inflation reached a 30 year 

high  of 6.2 per cent in the year to February. 

Shrinkflation — the art of reducing a product’s 
size to keep its price — has been slipping into 

British stores as part of the wider surge in infla-

tion. 

Ingredients and raw materials are rising and for 

more and more businesses the only way to keep 

a price point — essentially one as sensitive as 

the British sweet tooth — is to lose some size. 

Cadbury has reduced the size of Dairy Milk shar-

ing bars by 10 per cent as it passes on the im-

pact of soaring costs to customers. 

Parent company Mondelez blamed rising infla-

tion in the production of its chocolate as it re-

duced the size of its larger bars from 200g to 

180g. The bars are still being typically sold for 

£2 despite the size reduction. 

Other products — in a far-from-exhaustive list 

— to see cuts in weight include Quality Street 

chocolate boxes, which now weigh 650g com-

pared with 1.2 kilograms in 2009. 

Walkers Crisps. Wikimedia Commons 

Jaffa Cakes are down by two biscuits to 10, 

Walkers crisps have reduced their multipack 

down by two, and the Frazzles multipack now 

only has six instead of eight packs. 

Cabdury’s Creme Egg used to be in a traditional 
six-box package. Now it contains just five. 

Persil washing powder is down by 75g, keeping 

the price at £5 but cutting the number of 

washes per pack. 

Mondelez, Cadbury’s US parent company, said 
it was the first shrinkflation for its chocolate in a 

decade. 

In 2011, the 140g chocolate bar was reduced in 

size to 120g and in 2012, a 49g bar was reduced 

to 45g, but the price remained at 59p. 

“We’re facing the same challenges that so many 
other food companies have already reported 

when it comes to significantly increased produc-

tion costs — whether it’s ingredients, energy or 
packaging — and rising inflation,” a Mondelez 
spokesman said. 

“This means that our products are much more 
expensive to make. 

“We understand that consumers are faced with 
rising costs too, which is why we look to absorb 
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costs wherever we can, but, in this difficult envi-

ronment, we’ve had to make the decision to 

slightly reduce the weight of our medium Cad-

bury Dairy Milk bars for the first time since 

2012, so that we can keep them competitive 

and ensure the great taste and quality our fans 

enjoy.” 

Consumer price inflation struck a 30-year high 

of 6.2 per cent in February and is expected to 

soar beyond 8 per cent in the coming months. 

Figures for February showed that food price in-

flation increased by 5.3 per cent year-on-year, 

with milk, fresh meat and coffee seeing particu-

larly sharp increases. 

 

 

 

PFA Introducing Mobile Testing Vans To Control Sale Of Adulterated Milk, DC 

March 27, 2022  

https://www.urdupoint.com/en/pakistan/pfa-introducing-mobile-testing-vans-to-contro-1488404.html 

HANEWAL, (UrduPoint / Pakistan Point 

News - 27th Mar, 2022 ) :District ad-

ministration has decided to de-

pute mobile testing vans at all entry points of 

the district to control sale of adulterated milk. 

This was disclosed by Deputy Commissioner 

Suleman Khan Lodhi while taking to APP here 

on Sunday He directed health department to 

prepare training plan for school nutrition super-

visors to ensure provision of best quality prod-

ucts to school kids. 

He said that the PFA has been given free hands 

to nab those elements who were involved in 

selling adulterated milk and playing with the 

lives of innocent citizens and directed officers 

concerned to ensure strict monitoring of health 

related projects in city. 

The DC has also directed to initiate special 

measures for provision of clean drinking wa-

ter and good quality food items for public, he 

added. 

DC also said that mobile testing vans will check 

the milk shops and play a vital role to control on 

selling of adulterated milk. 

 

 

WORLD’S FIRST DAIRY-FREE BUTTERMILK MADE FROM GRAINS 

MAR 25, 2022 

https://dairynews7x7.com/worlds-first-dairy-free-buttermilk-made-from-grains/ 

 
airy-free buttermilk was always some-

thing home cooks made by adding acid 

to plant-based milk and waiting for it 

to curdle … until now. Dairy alternatives com-

pany Mill It created the first commercial dairy-

free buttermilk, which relies on a proprietary 

blend of ancient grains. The company ferments 

these grains, which include millet and sorghum, 

to give its Plant-Based Buttermilk dairy-like 

characteristics.  

“Ancient grains are very important in the pro-
cess because they replace some of the tradi-

tional functionality in milk that allows us to fer-

ment our plant milk and turn it into a probiotic 

buttermilk with acidic properties that are bene-

ficial when baking,” Mill It Founder Bill Meyers 
told VegNews.  
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While making vegan buttermilk substitutes at 

home is entirely possible, Mill It’s version comes 
packed with probiotics and does not affect the 

flavor profile of baked goods. “Our buttermilk 
performs as a one to one replacer of traditional 

buttermilk in any recipe. This allows consumers 

to convert any of their favorite traditional reci-

pes into plant-based versions,” Meyers said. 
“This is superior to any home methods of cur-
dling plant milk because the lemon juice or vin-

egar used can cause significant flavor defects 

and when the ratio of acid to plant milk is un-

balanced it can ruin a recipe.”  

Mill It’s vegan buttermilk is low in sugar, priced 
between $4.99 and $5.99 for a 32-ounce bottle 

and can be used in recipes such as baked goods, 

pancakes, and smoothies, along with more sa-

vory applications such as coleslaw, corn bread, 

and curry.  

Better milk: the making of dairy-free buttermilk 

Mill It’s vegan buttermilk was a serendipitous 
development that grew out of the company’s 
desire to make creamy dairy-free dressings. Af-

ter realizing that the dairy-free buttermilk itself 

is a functional and unique product, Meyers pro-

duced it as a stand-alone item.   

“Buttermilk is the main ingredient in salad 
dressing and since most early plant-based 

dressings were replacing buttermilk with fatty 

oils or unsavory vegetable purées, we wanted 

to make something that would taste better and 

be healthier for consumers,” Meyers said. 
“Once we developed the buttermilk, we quickly 
realized that vegan buttermilk could be used to 

make a lot of other products as well.” 

In addition to buttermilk, Mill It also makes 

Classic Ranch, Thousand Island, and Creamy 

Italian vegan dressings. Mill It’s products can be 
found at retailers such as Whole Foods, Harris 

Teeter, and Sprouts, and through online grocery 

stores Fresh Direct and Vegan Essentials.  

Innovating the dairy-free category 

Mill It’s vegan buttermilk is one innovation that 
is closing any remaining gaps for consumers in 

the dairy-free category. Artisan vegan cheese 

pioneer Miyoko’s Creamery is closing another: 
Vegan Cottage Cheese . The company’s founder 
Miyoko Schinner tinkered with various cultures 

and formulations to create the perfect dairy-

free cottage cheese and found that watermelon 

seed milk and sunflower seed milk created the 

creamiest curds. Miyoko’s Creamery is expect-
ing to release the product commercially in 

2023. 

And while the plant-based milk category is fairly 

saturated, several brands have found new ways 

to bring innovation into the space, too. French 

multinational brand Danone  —known best for 

its dairy products—decided that single-origin 

plant-based milks such as oat, almond, coconut, 

and soy could be blended together to create a 

better base. Earlier this year, Danone show-

cased this innovation with the launch of two 

line extensions under its WhiteWave portfolio 

of brands: Silk Nextmilk and So Delicious Won-

dermilk (which is also the base of a new So Deli-

cious Icecream line).    

In Chile, TheNotCompany (“NotCo”) is also 
blending plant-based ingredients into alterna-

tives to animal products but with an added 

layer of artificial intelligence. Called “Guiseppe,” 
NotCo’s AI platform analyzes the components 
of animal products and helps recreate them 

with plant-based ingredients. For instance, 

NotCo’s milk—or rather, NotMilk—features pea 

protein for creaminess and a bit of cabbage and 

pineapple juices to replicate the funk of dairy 

without cows.  

Notco has been innovating the dairy-free and 

meat alternative spaces in South America since 

2015 and made its US debut by way of Whole 

Foods Market in 2020. This year, the innovative 

company announced its groundbreaking joint 

venture with international consumer goods gi-

ant Kraft Heinz. The newly formed Kraft heinz 

Not Company promises forthcoming innova-

tions in the form of co-branded products that 



could lead to major plant-based changes in the 

global food system.  

Source : Veg News March 24th 2022, written by 

Anna Starostinetskaya is the Senior News Editor 

at VegNews and is always keeping an eye on all 

things vegan in her home city of San Francisco, 

CA and everywhere else.  

 

 

PFA Disposes Off 900 Litres Adulterated Milk 

March 24, 2022 | 07:41 PM 

https://www.urdupoint.com/en/pakistan/pfa-disposes-off-900-litres-adulterated-milk-1487308.html 

 
ULTAN, (UrduPoint / Pakistan Point 

News - 24th Mar, 2022 ) :Pun-

jab Food Authority (PFA) has foiled 

huge supply of adulterated milk and disposed 

off 900 litres adulterated milk during an opera-

tion conducted on Thursday. According to PFA 

spokesman,The PFA food safety teams launched 

a special operation and set-up a temporary 

picket at different localities of the city and 

checked quality of milk being delivered to the 

city through latest lactoscan machines under 

the directions of Director General PFA. 

The teams recovered 900 litre adulterated milk 

and later, disposed off the milk when the qual-

ity test results of milk proved poor. 

The Director PFA urged the masses to identify 

the mafia involved in milk adulteration and 

asked people contact nearby PFA offices for 

free milk test. 

 

 

‘Milks’ continue to drive plant-based alternatives sales 

03.24.2022 

https://www.foodbusinessnews.net/articles/20983-milks-continue-to-drive-plant-based-alternatives-sales 

 
ASHINGTON – Sales of plant-based 

milks in the United States rose 4% in 

2021 and reached $2.6 billion, ac-

cording to sales data from the market re-

searcher SPINS. The alternative beverages now 

account for 16% of all retail milk dollar sales. Al-

mond milk is the leader, accounting for 59% of 

the total alternatives category, and oat milk is 

the second-largest segment, making up 17% of 

category sales, up from 0.5% in 2018. 

The SPINS data also shows a ripple effect as 

sales of plant-based dairy products like ready-

to-drink beverages and creamers reached $2.1 

billion in 2021. Plant-based creamers have a 9% 

share of all creamers sold in the country. Addi-

tionally, plant-based yogurt dollar sales grew 
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9% during the year and now have a 4.5% cate-

gory dollar share. 

Overall, US retail sales of plant-based foods 

grew 6.2% in 2021 and reached a market value 

of $7.4 billion, according to SPINS.  

“The sustained rise in the market share of plant-

based foods is remarkable and makes it clear 

that this shift is here to stay,” said Julie Emmett, 
senior director of retail partnerships for the 

Plant Based Foods Association, which, along 

with The Good Food Institute, commissioned 

the market research. “More and more consum-
ers are turning to plant-based options that align 

with their values and desire to have a positive 

impact on personal and planetary health. The 

data shows that, despite the challenges of the 

past two years, retailers and foodservice provid-

ers are meeting consumers where they are by 

partnering with brands across the entire store 

to expand space, increase assortment, and 

make it easier than ever to find and purchase 

plant-based foods.” 

Sales of plant-based meats reached $1.4 billion 

during 2021, flat when compared to 2020, and 

in line with comments from manufacturers like 

Maple Leaf Foods, Inc., Toronto, and Beyond 

Meat, Inc., El Segundo, Calif., that have said cat-

egory sales have slowed. 

Plant-based burgers continue to lead the alter-

native meat category, but meatballs, nuggets, 

tenders, cutlets and deli slices were the fastest 

growing product applications during the year. 

Plant-based seafood sales reached $14 million, 

up 14% over 2020. 

Sixty-two percent of US households are now 

buying plant-based products, according to 

SPINS, a tick up from 61% in 2020. 

 

 

Fonterra to exit Russian businesses amid ongoing conflict 

MAR 23, 2022 

https://dairynews7x7.com/fonterra-to-exit-russian-businesses-amid-ongoing-conflict/ 

 
ew Zealand’s largest company Fonterra 
has announced that it is exiting Russia, 

after its Co-op decided “to suspend 
shipments of product to Russia at the end of 

February.” 

The decision from the world’s largest dairy ex-
porter comes after Russia’s invasion of Ukraine 
in late February. The company assured that it 

will redeploy the staff affected by its move. 

“Following careful consideration of the impact 
on our people and our long-term plans for the 

Russian market, we will now close our office in 

Moscow, re-deploying staff where possible, and 

withdraw from our joint venture Unifood,” said 
Fonterra chief executive officer Miles Hurrell in 

a statement. 

Fonterra entered a joint partnership with Rus-

sia’s Unifood in December 2018, but it has been 
exporting butter to the country for more than 

40 years. 

The company is exporting a small amount of 

mostly butter to Russia, totalling about one per 

cent of the company’s exports. 
The announcement of withdrawal follows the 

company’s initial move to suspend shipment of 
its products while it assessed the situation. 

“We then suspended shipment of product to 
Russia while we assessed the impact of eco-

nomic sanctions and discussed our long-term 

plans with our customers and joint venture 

partner,” Hurrell said. 
Emphasis on people 
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Fonterra, in its announcement, has underscored 

that it is putting its priority on its people af-

fected by the Russia-Ukraine crisis. 

It said it will re-deploy affected staff, but before 

this, the company said it has always made sure 

that their people are safe from the conflict. 

“Our first step following Russia’s invasion of 
Ukraine was to establish the safety of the team 

in Russia, and our priority through this process 

continues to be doing the right thing by our 

people,” explained Hurrell. 
Fonterra joins a growing list of companies 

around the world that are suspending their op-

erations in Russia to oppose the country’s inva-
sion of Ukraine. 

This includes American corporations Starbucks 

and McDonald’s , where the latter said it will 

keep supporting its 62,000-strong affected 

workforce in Russia. 

Swedish furniture giant IKEA  also announced 

that it is suspending its operations in Russia, af-

fecting about 15,000 employees. The company, 

however, assured that it is taking steps to se-

cure the jobs of the workers. 

Meanwhile, to keep employees’ morale intact, 
HR leaders are advised to address their workers’ 
concerns regarding the Russian invasion, wher-

ever they may be located. Andrew Caldwell , HR 

manager at Peninsula Canada, told HRD that HR 

could take the following steps: 

Acknowledge what is happening 

Offer flexible hours or approved requested 

Time Off 

Mental Health check 

 

 

Systemic change in food packaging recycling only possible through PPP 

MAR 23, 2022 

https://dairynews7x7.com/systemic-change-in-food-packaging-recycling-only-possible-through-ppp/ 

 
 new report from Finland’s Technical 
Research Center (VTT), ” Recycling 
Food Packaging”,highlights those tech-

nology solutions expected to become commer-

cially available in the next five years and says 

partnerships are essential to deliver the neces-

sary technological innovations in food packag-

ing recycling. 

VTT’s team examined current and near-future 

recycling systems for plastic and fiber packaging 

and found that alliances between brand own-

ers, recycling and sorting technology develop-

ers, and waste management companies are fun-

damental to the development of recycling solu-

tions. Such partnerships are essential for future 

investment in new recycling technology as they 

provide, on one hand, accessibility to used ma-

terial, and on the other hand, a potential user 

for the recyclate. Commissioned by Huhtamaki 

the global sustainable packaging solutions pro-

vider, the report aims to identify and increase 

understanding of the key drivers required to de-

liver a functioning circular economy, in which 

importantly packaging is not only recyclable, 

but recycled. 

“The study predicts a significant increase in in-

dustrial chemical recycling capacity in the 

United States, Europe and East Asia in the next 

3–4 years. Chemically recycled polymers can be 

included in food packaging after full depolymer-

ization, whilst in practice today, recycled poly-

mers certified as food contact material are 

mainly limited to rPET, used mostly in bottles”, 
says Mona Arnold, principal scientist at VTT. 

Huhtamaki has an ambitious 2030 sustainability 

agenda, including a commitment to design 
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100% of its products to be recyclable, com-

postable or reusable. The company also aims to 

have more than 80% of raw materials it uses to 

be either renewable or recycled. To deliver on 

these, Huhtamaki needs to ensure that the 

packaging materials, which provide access to 

safe, affordable foods and help prevent food 

waste, are recycled after use in ways that max-

imize their value to both the planet and people, 

and therefore help deliver a low carbon circular 

economy. 

”We believe a real push for systemic change – 

going beyond individual companies and bringing 

value chains together – towards low carbon cir-

cularity is needed today. It is not enough to 

manufacture recyclable products; they need to 

be recycled. This necessitates building the sys-

tems to recycle all waste and focus on reducing 

our carbon footprint collectively. This will only 

be possible through game changing innovation 

and partnerships across the value chain. The ef-

fective use of Extended Producer Responsibility 

systems to build a material-positive system for 

fit-for-purpose food packaging will also be help-

ful. The VTT report outlines how to make this 

happen and we hope it acts as reference point 

to support collaboration between industry, civil 

society and governments”, says Thomasine Ka-
merling, EVP Sustainability and Communications 

at Huhtamaki. 

 

 

 

PFA Disposed Off 1300 Litre Adulterated Milk 

March 22, 2022 | 04:24 PM 

https://www.urdupoint.com/en/pakistan/pfa-disposed-off-1300-litre-adulterated-milk-1486294.html 

ULTAN, (UrduPoint / Pakistan Point 

News - 22nd Mar, 2022 ) :The Dairy 

Safety Team of Punjab food Author-

ity (PFA) disposed off adulterated milk in the ur-

ban areas of the city here on Tuesday. 

According to PFA spokesman, the PFA teams 

launched a crackdown against adulterated milk 

and checked quality of the milk at different 

shops in the city. 

The PFA team found sixteen shopkeepers in-

volved in selling adulterated milk in which dif-

ferent chemicals were used for thickness. The 

PFA team imposed fine of Rs 120,000 to these 

shopkeepers and also disposed of 1300 litres 

adulterated milk.The senior official PFA said 

that crackdown against the milk shops would 

continue without any discrimination. 

 

 

The Latest Sign of Dairy Inflation Is Tanking Sales of Semen 

MAR 19, 2022 

https://dairynews7x7.com/the-latest-sign-of-dairy-inflation-is-tanking-sales-of-semen/

 

 

Higher prices for dairy products could be com-

ing, and falling sales of semen from dairy bulls 

are telling the story. 

The market for dairy semen sales has tanked to 

a 17-year low, with sales volumes dropping by 

6.7% last year, according to National Associa-

tion of Animal Breeders data. It’s because 
American dairy farmers don’t want as many 
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milking cows — they’re buying semen from beef 
cattle and raising more animals for meat in-

stead, because it’s more profitable. Right now, 
dairies are struggling to make money as every-

thing from feed prices to labor and energy 

costs skyrocket. 

 

Smaller dairy cow herds means less milk output, 

and for consumers, that could signal higher but-

ter and cheese prices could be on the horizon. 

The U.S. Department of Agriculture just last 

week raised price forecasts for cheese, butter, 

nonfat dry milk and whey on strong demand 

and dwindling production expectations. Infla-

tion is already rising at its fastest pace since 

1982, with the cost of food and gasoline at the 

forefront. 

“The number of dairy heifers should be reduc-
ing” as farmers breed more beef cows, said 

Matt Gould, editor of the Dairy Market Analyst.  

 

 

PFA Disposes Off 4130 Liters Adulterated Milk 

March 18, 2022 

https://www.urdupoint.com/en/pakistan/pfa-disposes-off-4130-liters-adulterated-milk-1484867.html 

UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 18th Mar, 2022 ) 

:Punjab Food Authority (PFA) has 

foiled bid of huge supply of adulterated milk 

and disposed off 4130 liters milk after seizing 

during raids on Friday. 

The PFA food safety teams set-up a temporary 

picket in Kot Addu chowk, Chowk Sarwar Sha-

heed and examined the milk through latest 

lacto scan machines under the directions of pro-

vincial food minister Hamid Yar Hiraj and dis-

posed off 4130 liters adulterated milk after re-

sults of milk samples proved poor. 

The adulterated milk was being supplied 

into Muzaffargarh area from Kot Addu and sub-

urban areas. 

The PFA officials has urged the masses to iden-

tify the mafia involved in milk adulteration. 

The citizens could contact with nearby PFA of-

fices for free milk test. 

 

 

Organic dairies in the Northeast may have found home for milk 

March 18, 2022 

https://www.farmanddairy.com/news/organic-dairies-in-the-northeast-may-have-found-home-for-

milk/707313.html 

rganic dairy farms dropped by Horizon 

Organic and Maple Hill last year could 

soon have a new home for their milk. 

Organic Valley — the nation’s largest organic 
cooperative — offered 80 farms in the North-

east a market for their milk through a letter of 

intent. The news was announced March 8. 

The farms are in New York, Vermont, Maine and 

New Hampshire. These 80 farms would join 10 

other Northeast farms that have already ac-

cepted membership offers. It’s part of an effort 
by Organic Valley to save Northeast family 

farms, the co-op announced earlier this year. 

M 
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“Our mission is to sustain our farms, not to be 
profitable as a business,” said Bob Kirchoff, Or-
ganic Valley chief executive officer, in an inter-

view with Farm and Dairy. 

Horizon Organic announced last August it would 

end its contract with 89 dairy farms throughout 

New England and New York. New York-based 

Maple Hill Creamery also announced last year it 

was ending contacts with 46 dairy farms.  

After facing criticism for the move, Horizon an-

nounced it was giving the option to extend con-

tracts an additional six months past the initial 

cutoff date of August and offering transition 

payments to affected farmers. 

Horizon, owned by Danone North America, 

cited “growing transportation and operation 
challenges” — basically, the logistics of trans-

porting milk from many small farms to the one 

Horizon processing plant in western New York 

— as reasons for the decision not to renew the 

contracts, the company said in a statement.  

While it is moving away from farms in the 

Northeast, Horizon added 50 new farms in New 

York, Pennsylvania and Ohio. Of those, 12 are in 

Pennsylvania and Ohio. 

“As this suggests, our eastern dairy shed re-

mains a critical area for the Horizon brand and 

we look forward to continuing to partner with 

farms in the region,” Chris Adamo, vice presi-
dent of government affairs, policy and partner-

ships for Danone North America, told Farm and 

Dairy in an email. “We thank our producers in 
Ohio and Pennsylvania for their commitment to 

helping bring health through food to as many 

people as possible.” 

Organic Valley was able to add farms because of 

its unique business model as a cooperative, 

Kirchoff told Farm and Dairy.  

“It’s about the whole,” he said. “That is our co-
operative mindset. We don’t have shareholders 
to answer to. We have to make money, too, and 

we do, but it’s driven first and foremost by sus-
taining our farmers. It’s sort of backwards from 
a corporate model.” 

Demand for Organic Valley’s dairy products is 
growing, Kirchoff said, so the company had 

room to take on more farms. It didn’t matter as 

much where the milk came from, he said. 

“We start with the milk … and work it into our 
supply chain,” Kirchoff said. “We do have pro-
cessing in the northeast and east, and we move 

milk when we need to.” 

 

 

Dairy-alt business adds dairy to product line 

03.17.2022 

https://www.foodbusinessnews.net/articles/20944-dairy-alt-business-adds-dairy-to-product-line 

 
USTIN, TEXAS — Coconut Bliss frozen 

dessert was started in 2005 by Luna 

Marcus and Larry Kaplowitz in Eugene, 

Ore., friends of nearby Lochmead Dairy, a multi-

generation family business that includes a verti-

cally integrated crop farm, dairy farm, manufac-

turing facility and retail stores. 

About two years later, Lochmead bought Coco-

nut Bliss in order to diversify its manufacturing 

portfolio with plant-based options. One might 

say Lochmead was ahead of its time with recog-

nizing the power of offering plant-based op-

tions. And now, that plant-based brand — Coco-

nut Bliss —recognizes the power of sustainable 

dairy by changing its name to Cosmic Bliss and 
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adding organic dairy ice cream to its frozen des-

sert lineup. 

“At our core, Coconut Bliss, now Cosmic Bliss, 
has always been about sustainability and sup-

porting regenerative practices in our agricul-

tural system,” said Kim Gibson Clark, former 
chief executive officer of Coconut Bliss and now 

chief growth officer at Cosmic Bliss. “In the past 
we had done this with coconut milk-based of-

ferings; however, we did not feel this went far 

enough to balance the negative carbon impacts 

of the majority of ice cream that is consumed as 

conventional dairy. We became inspired by the 

work of grass-fed dairy farmers to draw down 

carbon from the atmosphere, back to where it 

belongs, in the soil, all the while giving cows the 

satisfaction of a pasture-grazed life. Changing 

our brand to Cosmic Bliss allows us to broaden 

our scope beyond coconuts and have more of 

an impact as the most sustainable ice cream 

company on the market.” 

Much of this was made possible by Cosmic Bliss’ 
majority stakeholder, HumanCo., Austin, Texas, 

a holding company focused on healthier living 

and sustainability. Coconut Bliss became part of 

HumanCo’s portfolio in July 2020, with the goal 
of working together to grow the Oregon-based 

frozen dessert producer into a globally recog-

nized brand. 

“We were thrilled to join forces with HumanCo 
and amplify the importance of organic and in-

tentionally sourced foods,” Ms. Gibson Clark 
said. “Coconut Bliss has always been dedicated 

to real ingredients, minimal processing, organic 

farming practices, fair trade and socially just la-

bor practices with all of our products and sup-

pliers. HumanCo strengthens these commit-

ments by providing shared resources to help 

our company operate on a larger scale.” 

That “larger scale” led to the name change and 
the addition of dairy. 

“We recognized that 97% of the ice cream sold 
in the US is dairy,” said Jason Karp, founder and 
CEO of HumanCo. “We set out to create a deli-
cious, sustainable line of products that credibly 

addresses those who still eat and want real, re-

sponsible dairy. We believe that all conscious 

consumers, regardless of dietary needs or pref-

erences, should be able to enjoy indulgent, sus-

tainable frozen desserts.” 

The new dairy ice cream line comes in seven fla-

vors: banana caramel flambé, chocolate, hazel-

nut fudge crunch, peanut butter, strawberry 

lemon shortbread, cookie dough and vanilla 

bean. The products are packaged in 14-oz pints 

and have a suggested retail price of $8.99.   

“It was important to us to stay true to our core 
values of sustainability as we embarked on this 

evolution together,” said Shilpa Gadhok, vice 
president of brand marketing at Cosmic Bliss. 

“Creating a more deliciously sustainable world 
for all has always been the heart of Bliss and 

will continue to be. The brand has also launched 

a partnership with 1% for the Planet and will be 

directly supporting organizations focused on 

furthering research and progress in regenera-

tive organic agriculture.” 

 

 

 

 

 

 

 

 

 

 



Ukraine-Russia conflict: Multi-layered impacts on dairy 

MAR 17, 2022 

https://dairynews7x7.com/ukraine-russia-conflict-multi-layered-impacts-on-dairy/ 

 
he impacts of the Ukraine-Russia con-

flict on the global dairy markets are 

multi-layered, Rabobank says in a recent 

report. “Higher feed and fertiliser prices will 
only serve to limit milk supply growth in an al-

ready tight market.” 

According to the Rabobank report, there will be 

some impact in Australia as a result of the tight-

ened sanctions on Russia. The trade from Rus-

sia, and potentially Belarus in the future, will be 

heavily slowed, in addition to an existing export 

stop in Ukraine. 

“SWIFT sanctions might already have enough in-

direct impact on the grain, fertiliser and energy 

trade to drive a disruption of exports from the 

region,” Rabobank emphasises. “A lasting dis-
ruption of trade flows from all 3 countries 

would trigger a massive price increase for grains 

as well as for inputs like fertiliser and diesel.” 

Rabobank says that sanctions that have been in-

troduced thus far still allow for some Russian 

exports, but at much lower levels. Direct export 

restrictions on food staples are highly unlikely 

due to humanitarian reasons, while a restriction 

on energy and fertiliser might be a next meas-

ure. “With it the risk for Australian farmers is 
that their output prices might not rise as dra-

matically, but input prices might face another 

strong upward push.” 

A drag on processing margins 

According to the report, Russia is no longer a 

major importer of dairy. Following sanctions in-

troduced back in 2014, Russia has invested in 

local milk production capabilities. “However, 
the impacts of conflict in Europe on global dairy 

markets are multi-layered. Higher feed and fer-

tiliser prices will only serve to limit milk supply 

growth in an already tight market. Higher en-

ergy costs pose further inflationary risks, which 

could impact discretionary dairy purchases in 

emerging markets. 

Rabobank explains that the profit pool of the 

Australian dairy industry is being squeezed. 

“The latest earnings updates from some dairy 
companies provided a glimpse at the processing 

sector’s performance,” the report says. “Higher 
milk prices were a drag on processing margins, 

but significant pandemic-related costs were also 

reported due to the Omicron wave early.” 

The ANZ bank says in a new report that, accord-

ing to the latest production figures, for the fifth 

successive month Australia’s milk production 
has been below the same month in the previous 

year. If this trend continues, Australia’s 2021-

2022 milk production could potentially be head-

ing for an overall figure of 8.6 billion litres, 

which would be around 200 million litres down 

on the previous marketing year. 

Dairy country being turned over 

Based on the figures, the trends in year-on-year 

milk production differed markedly by region, 

ANZ points out. This could be driven by a variety 

of factors. Differences in rainfall by region may 

have impacted pasture growth, which could 

have a flow-on effect on milk production, given 

the regional herd sizes remained the same. 

“However, it could also be a result of the ongo-
ing strength of the beef cattle market, and the 

impact of more dairy country being turned over 

to beef operations”, ANZ says. “For some dairy 
regions, a similar challenge could be coming 

from the ongoing strength in the sheep indus-

try, backed by strong lamb and mutton prices.” 

ANZ explains that a further indication of the 

challenge to a sharp revival for the dairy indus-

try is reflected in the trends for the overall dairy 
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herd. “Under the figures, both Australia’s dairy 
cattle herd, as well as the milking herd, show no 

sign at the moment of reversing the downward 

trend they have now been following for the 

past decade. Indeed, the current 2021-2022 

forecasts of a dairy cattle herd of 2.3 million 

head and a milking herd of 1.4 million head 

would both equal the lowest points in at least 

the last 30 years.” 

A time for optimism 

While the overall volume of production, as well 

as the dairy herd, are each remaining low, Aus-

tralia’s dairy producers are doing well. “For a 
start, at a farm management level, average milk 

yields per cow have continued their ongoing 

steady rise,” ANZ emphasises. “It is admirable 
that the forecast average yield for 2021-2022 of 

around 6,600 litres is more than double the av-

erage figure in 1983-1984.” 

ANZ says that for Australia’s estimated 4,600 
dairy farmers, the current market is also a time 

for optimism, given the current high farmgate 

prices. “In particular, the record farmgate prices 
currently being paid to the dairy farmers in New 

Zealand, the world’s largest dairy exporter, is 
reflective of the current global conditions and 

bode well for Australian producers for the 

months ahead. 

As most global economies continue their recov-

ery from the major Covid-19 disruptions, con-

sumer demand for the dairy products continue 

to strengthen. However, in terms of supply, 

each of the major global producers is seeing lit-

tle to no growth, putting upward pressure on 

prices. 

Rabobank says that production from New Zea-

land has been essentially flat for the 12 months 

year-on-year, while the EU has seen a similar 

trend based on declines in Germany, France, 

and the Netherlands. In the US, milk production 

was up slightly over the last 12 months, but pro-

duction there is also likely to decline in the com-

ing years as the herd goes through a contraction 

in size. 

 

 

PFA Disposed Of 940-liters Adulterated Milk 

March 15, 2022 | 04:27 PM 

https://www.urdupoint.com/en/pakistan/pfa-disposed-of-940-liters-adulterated-milk-1483589.html 

ULTAN, (UrduPoint / Pakistan Point 

News - 15th Mar, 2022 ) :The Dairy 

Safety team of Punjab food Author-

ity (PFA) disposed of adulterated milk in the ur-

ban areas of the city here on Tuesday after 

noon. 

According to PFA spokesman, the PFA teams 

launched a crackdown against adulterated milk 

and checked quality of the milk at different 

shops in the city. 

The PFA team found 18 shopkeepers involved in 

selling adulterated milk in which different 

chemicals were used for thickness. 

The PFA team imposed fine of Rs 92,000 and 

also disposed of 940 liters adulterated milk. The 

senior official PFA said that crackdown against 

the milk shops would continue without any dis-

crimination. 
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